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THE BOOK MARK

Generation Y - on this planet. The
book recognises the differing
attitudes, mindsets, and
behaviours exhibited by them,
and the critical role played by the
environment in shaping this
unique cohort. The book delves
into the life of millennials and
uncovers several paradoxes that
dots their life, thus impacting
their wellness and reversing their
happiness quotient. Understanding
is the basis of engagement. The
author uses this very principle in
creating a deep and absolute
understanding of their life and
attitudes that forms the basis on
which millennials are engaged in
different contexts - workplace (as
employees), marketplace (as
consumers), and the society at
large.

Millennials, aged between 17
and 37 years, are fast becoming the
world's most important generational
cohort in terms of consumer
spending growth, sourcing of
employees, and overall economic
prospects. Engaging this cohort for
businesses, societies, and nations is
no more a matter of choice. Most
studies indicate poor levels of
engagement of this cohort. Poor
engagement, apart from introducing
cost implications, also have huge
negative implications on the growth,
profitability, and sustainability of
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Gen Y Calling!

he Life of Y is a riveting
account of two billion
millennials - also known asT

Millennials, aged between 17 and 37 years, are fast becoming
the world's most important generational cohort in terms of
consumer spending growth, sourcing of employees, and overall
economic prospects.

companies and societies. The book
attempts to create a deep empathy
for millennials and provides a
consultative guidance to engaging
millennials, seeking to complement
the old models and designs of
engagement.

The book has several highlights,
but the best part of the book are
the real-life narratives of millennials
that are sprinkled generously
throughout. These real stories not
only make the book an interesting
read, but also create a factor of
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believability, thereby keeping the
readers engaged.  This can be
deemed as one of the reasons for
the book to be able to appeal to
readers of all ages and be
acclaimed at the national as well as
the international level. The book
has also been showcased at the
Stanford University, National
Library Board, Singapore,
University of Wisconsin, Madison,
and several other global institutions
of repute.

'The Life of Y: Engaging Millennials as
Employees and Consumers' written by
Dr. Debashish Sengupta and published by
Sage Publications has been chosen as the
best book at the prestigious DMA-NTPC

Business Book Awards (2018-19).


